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OH WHAT A FEELING

TOYOTA
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AMPOL

Powering our way of life

Australia’s own
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My
education

Because you put them first

We put you first s
L Teachers
.’/ Mutual Bank
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Check-in with yon:lr mates. @Lifeline

Check-in with your mates.

Check-in with your mates. @Lifeline
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\1
Where
millennials
go for skills

illennials on YouTube
dvance their career.

> Youlube

Where Gen X
roll up their
sleeves

74% of Gen X on YouTube use it
to solve an immediate problem.

» Youlube

YouTube / |psos ‘Audience Stories’, 2017, AU, n = 2,529
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Be a Well Being
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@ THEKITCHEN

02 9516 5955 contact@thekitchen.com.au www.thekitchen.com.au
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